
3 Keys to 
Unlocking Your Fear 

of Being on Video



2 copyright Revealio, Inc.  www.revealio.com

Three Keys to 
Unlocking Your Fear  

of Being on Video
By Michelle Calloway

As a business owner it’s important to connect with peo-
ple, whether you’re wanting to generate new business or 
improve existing customer relations. You need to not only 
connect with people authentically, but also be efficient 
with your time, right? If you’re like me you don’t have a 
lot of free time, so your communication efforts must res-
onate with people effectively. That is exactly what video 
can do for you and your business.

Many consumers do preliminary research online before 
going to a brick and mortar store. Online video allows you 
to convey your message authentically through non-verbal 
communication, while also demonstrating (visually) the 
transformation your product or service can do for them. 
Video is so powerful and effective because it taps into 
three of the four dominant learning styles we all have, as 
well as it is easily shared by viewers, giving your exponen-
tial exposure.

Some people re-
ally struggle with 
the video creation 
process though, 
and the reason 
for this varies 
from person to 
person. I wanted 
to help you over-
come a few of the 
common obsta-

cles that could be blocking you from experiencing success 
in your business that you so rightly deserve.
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1. Be Perfectly Imperfect

Are you the type of person that requires everything to be 
just perfect before releasing your marketing content to 
the public? It is important to make sure your message is 
on point, and your words are spelled correctly, but what 
about your videos? There is no such thing as a perfect 
video. 

If you’re trying to create the perfect video, STOP. It’s not 
going to happen. People don’t relate to perfection. What 
makes you feel a connection with someone? Is it their 
appearance? Their hair? The car they drive, or the home 
they live in? These are all superficial things. What about 
who they are as a person? Can you trust them? Do you 
think you could be friends? Can you see yourself doing 
business with them?

Do you have something amazing that can transform 
someone’s life or quickly grow their business? People 
NEED you! Allow them to get to know you by sharing 
yourself with them on video. Be real, be you. Allow your-
self to be perfectly imperfect, and people will be attracted 
to do business with you. 
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2. A Servant’s Heart

When you are shooting your video, focus your message 
on the person you are helping. Talk directly to that per-
son (through the lens of the camera) as if they are sitting 
on the couch with you. Imagine you are looking into their 
eyes, sharing how you can help them overcome their pain 
points in business. 

If you focus on your “why”, or on your mission/purpose, 
and maintain an attitude of servanthood, you won’t get 
anxious about being on camera. In fact, if you channel 
your thoughts effectively, you won’t even notice the cam-
era at all. 

Remember you’re in the business of helping people suc-
ceed in their business. It’s not about you, it’s about them. 
When you are speaking to the camera, visualize their face, 
and speak to them with a heart of serving, not getting. 
Give it a try!

Let 
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you care
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3. Breathe

You would think that breathing during a video shoot 
would be automatic, but unfortunately not everyone re-
members to do it; consciously that is. 

To help calm your nerves, try sitting in a quiet place prior 
to filming. Close your eyes, and practice deep breathing. 
Continue the deep breathing exercises until your mind 
slows down and you can maintain focus. 

Tap into your purpose, and be yourself. Relax and focus 
on your message. What is it that the viewer needs to know 
that will help them with their business? What are your key 
take-away points? Break it down into bullet points. 

Sometimes small segments of the message are better 
than trying to bang it all out in long takes. Try pausing be-
tween your thoughts long enough to maintain your focus. 
These pauses give your video team adequate space in the 
video footage for post production editing. 

Be yourself. Focus on serving others. Relax and share 
your message! You CAN DO THIS! :)
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